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Internet advertising has definitely 
become more creative, 
interesting and involving

More advertising in 
context

More ways of showing ads 
(capping, surround etc.)

More are used various campaign 
analysis tools by media agencies



With graphical 
references to blogs
and ������� the 
Heidies began the 
2.0 hunt for 15 MB 
of fame. 

Heidies <9 MB of fame – Cannes Cyber Grandprix
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