[image: image1.png]i2a:Gemius





Press release
13 February 2009

Changes within the Gemius management 

The owner of Gemius SA research agency, Trigon fund, has introduced changes within the composition of the Management Board of the company. Artur Zawadzki, the hitherto Vice-President of the Board, has been appointed President of the Board. 
Artur Zawadzki has worked for Gemius SA for eight years. In June 2003 he was appointed Vice-President of the Board as well as Sales and Marketing Director. He has worked for many years now on the development of the internet in Poland by promoting modern e-business solutions. During the years 2003 – 2005, as Vice-President of the Board and Research Director at the Interactive Advertising Bureau (IAB) Poland, he dealt with the interactive market by supervising the work of the Research Department. 

Artur Zawadzki, as President of the Board, will replace Piotr Ejdys, who has held that position since February 2001. Piotr Ejdys will become Member of the Supervisory Board, being simultaneously responsible for IT in the Gemius Group and directly supervising the development of AdOcean company.
Moreover, new members have been appointed to the Gemius Board – Jakub Wysoczański, Financial Director, and Filip Pieczyński, Director of the International Operations Department. Together with the new President of the Board, Artur Zawadzki, and the Research and Marketing Director, Jarosław Pawlak, they will form a four-person Management Board of the company.
Gemius - the leading research company and pioneer in the field of internet studies in Central and Eastern Europe. The company is present on the markets of the Czech Republic, Slovakia, Lithuania, Latvia, Estonia, Russia, Ukraine, Hungary, Slovenia, Bulgaria, Romania, Croatia and Denmark. Currently, the company is concentrating on developing its business activity in Western European countries by conducting measurement of the online audience in Denmark and by operating in Austria, Norway and the United Kingdom. Gemius also offers its research outside the continent, e.g. in Israel, where the company has won a tender for online audience measurement.

Gemius provides brand name clients throughout Europe with a wide range of internet research. It supplies data on internet user behaviour (gemiusTraffic), internet audience profiles (gemiusProfile), online advertising campaign effectiveness (gemiusEffect) and much more. 

gemiusAudience research study, integrating offline research, site-centric measurement, pop-up surveying and user-centric measurement, is the online advertising currency across Central and Eastern Europe.
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