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Press release

September 7, 2006 

The proportion of female and male visitors on the Lithuanian Internet reversed again

The publication of the latest results of the gemiusAudience Internet research gave an opportunity to evaluate changes concerning the Internet audience, which took place on the Lithuanian Internet within the last half of the year - from winter to summer. Comparing the data from June 2006 and December 2005 concerning the proportion of women and men on the Lithuanian Internet we can notice a significant change. In June 2006 we observed a relative balance in terms of the number of visitors. The share of women was 50.2% while men constituted 49.8%. It is vital to notice, however, that in December 2005 the proportion of male and female visitors was totally different. 
In December 2005 the number of women amounted to 47.3 % and men constituted 52.7%. In June 2006 an average man spent 10 hours and 33 minutes on the Internet, generating 720 page views, while for the average woman these numbers amounted to 11 hours 22 minutes and 783 page views. 
The difference in comparison with winter (December) results was mostly caused by reduced activity on the Internet by men and great activity of women which hasn't not been reduced as a usual trend in summer. 

Comparing the recently published results of the research conducted in June 2006 with what was happening six months earlier, in December 2005 in the TOP 10 five sites changed their position among them four got higher and only one fell down. Ilrytas moved from the ninth to the fifth position, draugas.lt moved from no. 8 in the ranking to no. 7, ieskok.lt from the eleventh position to no. 9 and omni.lt fell from the fifth to the eight position. Supermama.lt got into the TOP 10 from the thirteenth to the tenth position. Delfi.lt, one.lt, takas.lt, autoplius.lt and klase.lt kept their hitherto positions. 

TOP 10 websites by Visitors (real users) 

	No.
	Site
	Visitors
(real users)
	Page views
	Reach

	1
	delfi.lt
	657365
	73466719
	72,34%

	2
	one.lt
	515621
	355118160
	56,75%

	3
	zebra.lt
	420252
	15125373
	46,25%

	4
	autoplius.lt
	325953
	49922448
	35,87%

	5
	lrytas.lt
	245653
	10026891
	27,03%

	6
	klase.lt
	228820
	11378723
	25,18%

	7
	draugas.lt
	206429
	55450582
	22,72%

	8
	omni.lt
	180824
	3181679
	19,90%

	9
	ieskok.lt
	134406
	45621317
	14,79%

	10
	supermama.lt
	134288
	10486264
	14,78%


Source:Gemius Baltic, gemiusAudience, June 

Taking into consideration the first ten websites in the last six months from December 2005 to June 2006 the absolute leader in growth turned out to be lrytas.lt, of the TOP 10 which reached the record growth in the number of visitors 82 000 (50%), as well as page views - 6 million (almost 2,5 times!) The biggest influence on such growth has the new structure of the web site and the new policy of the web site, which decided to give most its articles for free. The most popular sites have strengthened their position delfi.lt, one.lt, zebra.lt (former takas.lt) and autoplius.lt have increased their number of visitors. A huge rise was recorded by autoplius.lt by 71 000 visitors (28.23%), by one.lt by 74 000 visitors (17%) and by Delfi.lt by 85 000 visitors (14.9%) . In the case of those sites there was also increase in the average number of page views per user. Significant growth was recorded by one.lt, on average by 150 million page views (70.46%), by autoplius.lt by 20 million page views (65.92%) and by delfi.lt by 13 million page views (20.85%). 

The Lithuanian Internet market is growing dynamically. It is easy to notice when ones takes into consideration the rise of activity of Internet users. The total number of visitors (real users) grew by about 116 000 visitors, which is 14.6% since December to June 2006. What interesting is that even the summer season did not stopped the growth, which is an unusual trend. 

Thanks to the gemiusAudience monthly research we can notice constant growth and specific trends which take place on the Internet on the Lithuanian market. The summer season has influence, as any other media, on the behaviour of users but the trend of growing remains despite it. 
Gemius Baltic - Gemius Baltic is a part of the largest online research agency providing its services on Central and Eastern European markets - Gemius SA. The Gemius group has been conducting online research since 1999. Gemius Baltic provides professional research, analytical and advisory services to all brand name clients of the online market. We offer a wide range of complex research types, providing data on: Internet users' behavior (gemiusTraffic), Internet audience profiles (gemiusProfile), or online advertising campaigns' effectiveness (gemiusEffect). In-depth, elaborated reports and analysis, prepared by Gemius, provide accurate, high-quality knowledge about the Internet market. Our Clients' and Partners' portfolio includes Lithuanian and international companies. Gemius Baltic, in cooperation with Delfi and Adnet conducts gemiusAudience research, which is the standard for audience measurement of the biggest Lithuanian web sites. The gemiusAudience research consists in creating and maintaining a panel of Lithuanian Internet users and it combines a reach/frequency type of research with a "site-centric" one. 
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