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Press release

December 6, 2006

Online advertisement accessed by 83% of Romanian Internet users

The study conducted in Romania on online advertising shows that 83% of Romanian Internet users click on online advertisements. 

Gemius SA, international research agency specialised in online studies, has made in May and June this year, the first research on Romanian market about the attitude of Internet users towards online advertisement. The research was conducted by Gemius & partners in seven European countries: the Czech Republic, Hungary, Lithuania, Poland, Romania, Slovakia and Ukraine. In Romania Gemius has done this kind of gemiusAdHoc study for the first time, in cooperation with Vodanet and ROL.ro. 

The study proves that the most of Internet users in Romania have positive attitude towards online advertisement. When it comes to effectiveness of adverts over 53% of respondents in Romania consider online commercials to be "effective". One of the most relevant aspects of the study was that nearly 83% of the surveyed persons declared that they click on Internet advertisements. Additionally 87% of the respondents search for more information about the advertised product on the Internet, what confirms the importance of product websites and e-commerce services. What is more, Romanian Internet users declare that they would like to have the opportunity to purchase the advertised products straight after clicking the online advertisement and being re-directed to an online store's website (being asked if they would like to have such possibility - 10,4% declared - "definitely yes" and 34,5% declared "rather yes"). 

Comparing to the other countries where Gemius has conducted the "Internet users' attitude towards advertisement" study, Romanian respondents in many aspects were the most open to the online commercials amidst the polled persons from all the countries researched by Gemius. Just to compare, the average percentage regarding the efficiency of online adverts was 39% (to 53% in Romania and the lowest indicator, 23% registered in Hungary, see the chart below). 


Moreover, from all the other countries which participated in the study, Romania has the biggest percentage of Internet users that declare searching for additional information about advertised products online, the lowest being registered in Poland 65% (see the chart below). 
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These results indicate the huge influence of Internet as an excellent branding medium as well as for developing or improving new online services on Romanian online market. 

Gemius SA is the largest online research agency in Central and Eastern Europe and it provides a wide range of Internet research to brand names clients throughout the region and recently has also started operating in Denmark. The aim of its core research called gemiusAudience is to set the online audience measurement currency in all the countries where the company is present. By working with key joint-industry committees and other market players Gemius provides accurate, high-quality data for media planners, buyers and sellers. 

gemiusAdHoc studies - marketing research conducted on the Internet with the usage of the online questionnaire displayed to a random sample of Internet users (every nth Internet user) visiting a given website or a set of websites. gemiusAdHoc may cover the following topics: concepts, evaluation and improvements on the websites to meet their users expectations; assumptions of advertising campaigns; advertising concepts testing and many more. 

More information can be obtained from:
International Operations Department

contact@gemius.com

phone no. +48 22 874 41 07
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