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Older Internet users look for practical information

A characteristic feature of the Lithuanian Internet is not only continuous growth in the number of its users and the dynamics of their behavior, but also changes in the socio-demographic structure of Internet users. As the gemiusAudience research shows, mainly the age structure of audience is changing. Constantly observed gradual growth of elderly people on the Internet stimulates interest in this socio-demographic group, its habits and favorite entertainment. 

Analyzing data from the gemiusAudience research study it can be observed that Internet users not only surf the net more often but they also spend more time on the Internet. For example, in October a single user spent 13 hours 52 minutes on average on the Internet, which is 2 hours and 37 minutes longer than half a year ago, in April. The average number of visits performed by a single user also grew - in October the average user visited the Internet 47 times (or by 3 visits more than in April) and viewed 1030 pages on average (or 59.2% more than in April). An interesting fact is that devoting more time to the Internet and viewing more web pages, the average internet user allots less time to a single page view - the average page view duration was 48 seconds in October, comparing with April this time has shortened by 14 seconds. 

The Top 10 web sites changed insignificantly within the last half of the year. Strong first positions were kept by portals such as Delfi.lt, One.lt, Zebra.lt, Autoplius.lt. Web sites Lrytas.lt and Draugas.lt, in which the number of Internet visitors grew during the last half of the year (36.2% and 19.3% respectively), rose and now they are on the 5th and 6th place respectively. Web sites Klase.lt (the number of visitors grew by 6.7% in half a year) and Omni.lt (the number of visitors decreased by 22.4% in half a year), went down and now they are on the 7th and 8th place respectively. Supermama.lt (the number of visitors grew by 28.8% in half a year) and Kompiuterija.lt (the number of visitors grew by 50.1% in half a year) rose by several positions and got into the Top 10. 

Top 10 web sites according to the number of visitors (real users)
	No
	Sites
	Visitors
(real users)
	Page views
	Reach

	1
	delfi.lt
	761580
	80633058
	72.43%

	2
	one.lt
	652690
	724225010
	62.07%

	3
	zebra.lt
	444988
	15226868
	42.32%

	4
	autoplius.lt
	421108
	65303727
	40.05%

	5
	lrytas.lt
	304229
	12072551
	28.93%

	6
	draugas.lt
	256785
	59794324
	24.42%

	7
	klase.lt
	245134
	12032742
	23.31%

	8
	omni.lt
	170437
	2557550
	16.21%

	9
	supermama.lt
	169551
	15249107
	16.12%

	10
	kompiuterija.lt
	152998
	1389892
	14.55%


Examining how the socio-demographic structure of Internet visitors changed during last half of the year, we can single out these main tendencies: the proportion of women and men in the Internet audience was and is approximately the same - around 50%. Perhaps age composition of Internet audience altered the most: the part of Internet users aged 15-24 decreased (from 43,1% in April to 39,7% in October) and the proportion of older (45 years old or older) internet users increased (from 18.0% in April to 20.6% in October). Even though the audience of Internet users older than 45 years constitute the fifth part of all Internet audience, the number constantly grows: they constituted 12.4% of all Internet audience two years ago (in October 2004). Because of this constant growth in audience composed by older people on the Internet, market campaign planners pay more attention to this audience and consequently to analysis of their behavior and needs. 

Characteristic features of this socio-demographic group can be revealed through comparison of the data on their activity with the average Lithuanian Internet user's activity. It is possible to notice that indicators of traffic for older people are still a little bit lower than for the average Lithuanian Internet user. The average number of page views performed by older Internet visitors (439 pages) are more than two times lower than the average number of page views of the average Internet user (1030 pages) in October; moreover, Internet users older than 45 years, visit the Internet 27 times per month (e.g. 20 visits fewer) and spend there 8 hours 11 minutes per month (e.g. 5 hours and 40 minutes less) than the average Internet user. On the other hand, older people spend more time per a single page view - on average 1 minute 7 seconds (e.g. 19 seconds more than the average Internet user). The reason behind this may be not only reading habits of these people but also the content of web sites that they visit itself. The issue requires deeper more thorough analysis of the information presented there. 

What are the web sites which older people visit mostly? The ranking created according to the indicator of audience composition (showing the part of a specific target group in a particular web site's audience) reveals that the part of users older than 45 years on some web sites constitute even a quarter of all visitors to that web site. As the gemiusAudience research study shows older people prefer more business-like web sites - on web sites, which present information concerning business, finances, law the proportion of older Internet users is the biggest; older users constitute a fairly big proportion of visitors to the news portals. 
Top 10 websites, in which the composition of audience aged 45-55, 55+ years is the biggest
	No
	Sites
	Visitors
(real users)
	Page views
	Audience
composition

	1
	tax.lt
	17163
	558697
	25.75%

	2
	valstybes-zinios.lt
	5056
	58212
	25.41%

	3
	infolex.lt
	17712
	176994
	24.17%

	4
	lrytas.lt
	73501
	4222342
	24.16%

	5
	jt.lt
	2637
	66281
	23.67%

	6
	omni.lt
	38305
	980872
	22.47%

	7
	elta.lt
	4030
	95409
	22.24%

	8
	delfi.lt
	167491
	24243605
	21.99%

	9
	vz.lt
	4375
	71677
	21.05%

	10
	moteris.lt
	5438
	50536
	21.02%


Source: Gemius Baltic, gemiusAudience, 2006 m. October 

Even though the content of web sites visited by older people are mostly related to work than to entertainment, the number of older people connecting to the Internet from home or from work is almost the same (from work - 68.2%, from home - 65.0%). Analyzing the socio-demography of older users on the Internet it becomes clear that among older Internet users there are much more (than on average on the Internet) people with vocational or higher education, working as managers or specialists/officers. For example, there are 32.7% of users with vocational education between older Internet users (on average on the Internet 18.5%) and 45.3% with higher education (on average on the Internet 25,7%), there are 52,6% specialists / officers between older Internet users (on average on the Internet 33.3%) and 16.2% high/middle level managers (on average on the Internet 9.8%). 

Gemius SA is the largest online research agency in Eastern Europe. The company has been dedicated to Internet market research since its founding in 1999. By focusing the business on maximizing credibility, quality and accuracy the company has been able to grow into the largest online market research agency in Eastern Europe in less than 5 years. We focus on high-quality, ethical research. We adhere strictly to the codes of conduct developed by ESOMAR. 

Gemius SA provides a wide range of Internet research to brand name clients throughout Eastern Europe. Gemius provides data on Internet user behavior (gemiusTraffic), Internet audience profiles (gemiusProfile), or online advertising campaign effectiveness (gemiusEffect). Gemius' gemiusAudience research is the online advertising currency across Eastern Europe, where by working with key joint-industry committees and other market players Gemius provides accurate, high-quality measurement of online audiences for media planners, buyers and sellers. The company's goal is to go beyond statistics and to provide thorough knowledge to our clients, helping them to make the most of their investments in the online marketing channel. 

More information can be obtained from:
International Operations Department

contact@gemius.com

phone no. +48 22 874 41 07
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