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Press Release May, 5, 2007

Gemius in the Adria Region
Gemius is conquering markets in the Adria Region. The first two countries where the company has established its research methodology are Slovenia and Croatia. In the latter, the research agency has created the standard in online audience measurement with publishing the data of the gemiusAudience project, supported by INAMA, the local Joint Industry Committee.
Two markets – one standard
Slovenia has half the Croatian population, but it has much higher Internet penetration that amounts to 61.1 %, while in Croatia it is 37.1% (source: Daily CATI Omnibus; Internet penetration within the population aged 12 and more; 03.2007). Prior to Gemius Slovenia had been acquainted with Internet marketing research and has with Gemius got its second online research provider. The first research, called MOSS was introduced slightly before Gemius entered the Slovenian market and it was recognized by the local advertising chamber as the official SAC research. By entering the market Gemius made it more competitive and methodologically advanced. The second market – Croatia – slightly less developed, thanks to the great willingness of close cooperation among publishers and the need of establishing a standard in research on the Internet, published the gemiusAudience data prior to their above mentioned neighbours.
First – educate the market
The beginning of the year 2007 has been marked by the first Internet conference in Croatia, called FuturAd. It was organised in Zagreb, where Gemius along with its regional partner, Valicon,, sponsored this event. FutureAd aimed at spreading good practices in online marketing, not only on the basis of local experience, but also learning from the Western colleagues. At the conference Gemius and Valicon have presented the results of the gemiusAudience research on the Croatian market. The project provides publishers and media agencies with practical, easy-to-use tools for online media planning. The data is provided once a month, reporting at a monthly level. Media planners make use of a special analytical tool, called gemiusExplorer, in order to optimize their online advertising campaigns.

gemiusAudience – results of the research

Croatia has marked its participation in the gemiusAudience research with succesful enlisting of some of the biggest web sites in the project. The results for March 2007 have presented tportal.hr, a news and lifestyle portal, as most visited site in Croatia with 530 769 visits recorded. It is followed by net.hr, also a news and lifestyle portal, with 507 040 visits recorded. On the third place there is blog.hr, a blogging and lifestyle portal with 413 666 visits performed respectively. 
Below there is a ranking of web sites taking part in the gemiusAudience project, ordered according to the number of visitors (real users).
Ranking of the web sites in Croatia
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[tportal-hr 530769 37 26%
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3[blog.hr 413 666 29.04%
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12|plivazdravije.hr 107 287 753%
13|monitor.hr 101995 716%
14posao.hr 101271 711%
15nacional.hr 90 665 636%
16|coolinarika.com 89215 6.26%
17]bug.hr 89 125 6.26%
18poslovni.hr 75 996 533%
19|gradimo.hr 62144 436%
20[cafe.mobil.hr 60695 426%
21[mojblog.hr 56440 396%
22]auti.hr 54856 385%
23[muzika.hr 52478 368%
24|pogodak.hr 52062 365%
25[filmski.net 43510 348%
26[burza.hr 47 000 330%
27|kupiprodaj.net 42729 3.00%
25[nekretnine.net 40668 285%
29|download.hr 33397 234%
30[legalis.hr 33150 233%
31[pcekspert.com 32720 230%
32| mama.mami.com 32511 228%
33[autoweb.hr 32189 226%
34[business.hr 31746 223%
35|moda.hr 29476 207%
36[autonet.hr 26463 186%
37radiodalmacija.hr 26376 185%
38[mojkvart.hr 25 981 182%
39|covermagatzin.com 25459 179%
40[autosport.hr 22856 160%
41[autogodine.hr 2619 159%
42|mobil.hr 19583 137%
43(realestatecroatia.coy 18 952 133%
44[mi3dot.org 18014 126%
45|vitami 15 560 109%
46[mojnovac.com 15448 108%
47teen385.com 13802 097%
48[mojprviposac.net 12675 089%
43xportal.hr 12106 085%
50[uzmilovu.net 12090 085%
51pticica.com 11288 079%
52|satelitskiforum.com 10425 073%
53[imamnovac.com 10068 071%
54[netplugged.com 9635 068%
55[popcorn.hr 8589 060%
56[hr.satelitv.net 7468 052%
57[online.hr 5206 037%
donaci 4480 031%
4380 031%

4193 0.29%





Source: gemiusAudience, Croatia March 2007, Gemius & Valicon
For more information please contact: 
Marko Lavrencic: marko.lavrencic@gemius.com
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