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Press release

16 May 2008
Three years of the Czech Internet in numbers
Project NetMonitor, online audience measurement in the Czech Republic, celebrated its third birthday in February 2008. During this period the project itself, as well as the Czech Internet, have developed so significantly that they deserve a closer look. 
For the online industry the numbers of ad spend give an overview of how mature the market is. Czech online advertising experienced momentous growth between the years 2005 and 2008. In 2007, the Internet as a medium shared 5.8% of all ad spends in the country, compared to 4.2% in 2005 (source: OMD Digital). When taking a look at Internet visiting trends in 2005-2008, we can also observe the long-term growth of all other values. This has encouraged advertisers and their agencies to dedicate a more significant part of their budgets to different Internet ad formats. The numbers speak for themselves: 
- the amount of visitors (real users) in the study is more than twice as high as it was in the first month of the research 

- the page views are proliferating and amount to over fourteen times the initial number from the beginning of 2005
- the average time spent online by a user has skyrocketed and is nearly 6.5 times as much compared to the numbers from February 2005.
In the table below there is a summary of the data for the whole Internet, including both visitors from the Czech Republic as well as visitors from foreign countries.

Table: Indicators February 2005 – January 2008

	Month
	Total number of visitors (real users)
	Total number  of page views
	Average time spent online
	Total number of visits

	February 05
	2 601 496
	429 362 006
	3:28:32
	53 997 867

	March 05
	3 164 215
	511 471 655
	3:22:55
	63 227 765

	April 05
	3 282 557
	517 181 172
	3:10:06
	62 682 575

	May 05
	2 848 903
	503 422 831
	3:29:28
	59 116 338

	June 05
	2 826 657
	480 047 783
	3:21:22
	57 783 241

	July 05
	2 645 481
	436 971 191
	3:06:58
	49 317 689

	August 05
	2 778 855
	585 709 596
	3:44:10
	61 297 861

	September 05
	3 712 556
	684 539 203
	3:18:58
	75 678 158

	October 05
	3 831 737
	698 577 015
	3:24:26
	81 857 798

	November 05
	4 503 740
	2 101 125 840
	9:51:42
	246 197 957

	December 05
	4 180 962
	1 984 268 467
	10:32:20
	242 818 545

	January 06
	4 629 762
	2 492 708 865
	11:51:51
	295 031 442

	February  06
	4 251 099
	2 618 899 629
	12:57:32
	294 435 590

	March 06
	4 296 564
	3 124 335 704
	15:07:39
	346 904 087

	April 06
	4 338 537
	2 806 928 845
	13:06:20
	313 931 990

	May 06
	4 390 453
	3 010 287 629
	13:59:28
	344 677 989

	June 06
	4 404 680
	3 013 352 081
	14:01:17
	355 002 491

	July 06
	4 386 322
	2 636 395 858
	12:07:11
	306 264 656

	August 06
	4 586 585
	3 148 122 664
	14:08:15
	361 071 196

	September 06
	4 777 276
	3 043 741 172
	13:04:20
	355 423 172

	October 06
	5 093 379
	3 596 913 154
	14:27:51
	417 024 650

	November 06
	5 197 131
	3 647 608 309
	14:25:31
	417 654 150

	December 06
	5 189 971
	3 659 290 402
	14:15:09
	419 373 642

	January 07
	5 262 274
	4 411 682 654
	17:39:33
	519 341 023

	February 07
	5 304 064
	4 111 664 563
	16:12:30
	483 977 717

	March 07
	5 442 417
	4 472 197 168
	17:10:20
	527 881 425

	April 07
	5 485 255
	4 123 824 691
	15:18:35
	487 025 292

	May 07
	5 496 533
	4 524 559 588
	16:48:46
	533 227 418

	June 07
	5 503 259
	4 232 177 853
	15:46:38
	506 020 917

	July 07
	5 399 519
	4 049 054 098
	15:27:27
	480 559 572

	August 07
	5 352 231
	4 466 938 285
	17:13:16
	529 867 046

	September 07
	5 590 712
	4 601 048 688
	17:04:16
	558 035 973

	October 07
	5 648 716
	5 231 389 023
	19:22:01
	632 241 418

	 November 07 
	5 821 590
	5 343 824 183
	19:18:35
	642 250 392

	December 07
	5 895 954
	5 122 363 703
	17:58:50
	616 281 170

	January 08
	6 009 628
	6 121 356 439
	21:21:45
	729 400 802


For better readability particular indicators are illustrated separately in the charts below. Only three of them: the number of visitors (real users), page views and visits, will be analyzed in detail. The first and the most crucial indicator is the number of visitors (real users). It corresponds to the actual number of users that visited at least one of the web sites taking part in the research, not less than once in a given month (see chart below).

Chart 1. Number of (real users) February 2005 to January 2008

[image: image1.emf]0

1 000 000

2 000 000

3 000 000

4 000 000

5 000 000

6 000 000

7 000 000

II.05

IV.05VI.05 VIII.05

X.05 XII.05 II.06

IV.06VI.06 VIII.06

X.06 XII.06 II.07

IV.07VI.07 VIII.07

X.07 XII.07


Chart 1. The number of visitors (real users) from February 2005 to January 2008; source: NetMonitor; Gemius and Mediaresearch.
The highest increase is noted in the year 2005. In consecutive years an upward trend was still registered, nevertheless growth was not as fast as before. The reason for this is that the major Czech portal seznam.cz (and related web sites) was included in the research only in 2005. The following years meant a gradual involvement of new web services in the project and, at the same time, an increase in the number of people with Internet access. Analysis of seasonal variations is possible against the background of the trend line (the black continuous line on the chart). There are visible increases in December and declines in the summer during the whole analyzed period. The latter is due to the holiday period, when people tend to spend more time outside and do not access the Internet. From February 2005 to January 2006, there was an annual increase of 2 028 266 (77.97%) of visitors (real users). In the consecutive years, the annual growth reached 632 512 of visitors (real users) (13.66%) and from January 2007 to January 2008 there were 747 354 more users (growth of 14.20%). In the period of three measured years, the number of real users increased, with 3 408 132 people, so threre were 131.01% more users than when the project had begun.

The second important indicator, the number of page views, noted an even better-defined increase. Again, the highest difference was measured in the first year of the study: between February 2005 and January 2006. There were 2 063 346 859 more page views monitored in NetMonitor (this is a vast growth of 480.56%). The reasons for this are similar to the ones influencing the giant leap in the number of users: the most popular portal and other often-visited web sites entered the study. In the period from January 2006 to January 2007 the number of generated page views was higher, with 1 918 973 789 (76.98%). Finally, in the last researched year, the increase was visible but lower than before: 1 709 673 785 more page views (38.75%). In the end, the number of viewed pages for three years soared, with 5 691 994 433 in total, which constitutes a 1 325.69% growth compared to the data from February 2005.
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Chart 2. The number of page views from February 2005 to January 2008; source: NetMonitor; Gemius and Mediaresearch.
Last but not least, there is one more significant indicator worth analyzing: the number of visits. A visit is the sum of page views on a given web site, provided that not more than 30 minutes have elapsed between consecutive page views. Statistics from the last three years are presented in the graph below.
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Chart 3. The number of visits from February 2005 to January 2008; source: NetMonitor; Gemius and Mediaresearch.
The values of this metric were also rocketing in the first year of the project, with 241 033 575 more visits in January 2006, in comparison to February 2005 (a 446.38% increase). Similarly to the other trends, in the following years the boost was less remarkable: 224 309 581 more visits until January 2007 (a 76.03% growth) and 210 059 779 more visits until the beginning of this year (a 40.45% upturn). For the measured three-year period, the number of visits was 675 402 935 (1 250.80%) higher, in comparison to the beginning of the project.
Generally speaking, the progress of all the main indicators describing the Czech Internet has been quite similar in the last three years. Naturally, the numbers climbed high when the top sites were included in the research. Then, we witnessed a regular seasonal decline in the winter in the number of page views, visits and average time spent online. In the first three months of 2006 and 2007, all of the indicators similarly increased. Another repeating seasonal cycle is the beginning of summer, when a small decline takes place. An increase in the number of web sites within the project, which reached a total of 272 in January 2008, was taken into consideration in all of the analyses. This year the numbers will inevitably grow again, the question is only how significantly. 
*The article is based on press material published by Mediaresearch on 20 March 2008.

Gemius SA a research company, the leader and precursor of Internet research studies in Central and Eastern Europe. It has been operating since 1999, starting from the Polish market. At the moment the company conducts online research in the following countries: Austria, Bosnia and Herzegovina, Bulgaria, Croatia, the Czech Republic, Denmark, Estonia, Lithuania, Latvia, Hungary, Poland, Romania, Slovakia, Slovenia, UK and Ukraine. At the moment of winning a tender in Israel in January 2008, Gemius launched its expansion beyond Europe. The company offers a wide range of complex research concerning Internet users’ patterns of behaviour on web sites (gemiusTraffic), their socio-demographic profiles (gemiusProfile), measurement of Internet advertising campaign efficiency (gemiusEffect), the emission of advertising campaigns (AdOcean) or single-shot questionnaire research (gemiusAdhoc). Furthermore, in cooperation with local Joint Industry Committees on most of the markets where it is present, Gemius carries out complex research on the usage of the Internet and online audience profiles (gemiusAudience).  

Mediaresearch in cooperation with Gemius SA, provides monitoring of Internet server attendance and a survey on the socio-demographic structure of the Internet audience in the Czech Republic – the NetMonitor project. Simultaneously, it does marketing and business support of other Gemius SA products in this country, as well as in Slovakia. The company developed the methodology of TV audience monitoring that has been implemented on the Czech market since 2002. 

SPIR is the Czech Association for Internet Advertising. It has 28 members, including the largest media spenders (media agencies) and the majority of top online media publishers, who represent over 80% of the commercial Internet market in the Czech Republic 

NetMonitor is the Czech gemiusAudience project researching the visit rate and socio-demographic profile of web site visitors. The output of the study allows to analyse the effectiveness of web site content and to plan online advertising.  
Contact:  
Krzysztof Dabrowski, krzysztof.dabrowski@gemius.com; +420 777 026659

Gemius s.r.o
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