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The most popular web browsers in the CEE region

Gemius SA presents the most popular web browsers for five selected countries in Central and Eastern Europe, i.e. the Czech Republic, Lithuania, Poland, Ukraine and Hungary. According to the gemiusTraffic research, for example in Ukraine the share of page views done by local visitors with the use of the Opera web browser amounts to 25.4 percent. 
The popularity of web browsers is presented thanks to the data obtained from the gemiusTraffic research. The research conducted by Gemius SA is designed to deliver up-to-date and reliable information about internet users behaviour on  the Web and the technical solutions they use. For the question period the research was carried out in five countries: Poland, the Czech Republic, Lithuania, Hungary and Ukraine. 

According to the gemiusTraffic research, from July 2007 to July 2008 the percentage of page views performed by web browsers of the MSIE group dropped throughout the region. The highest decline was noticed in Ukraine – it amounted to 16.3 percentage points. In Lithuania the share of page views generated by this kind of web browsers decreased by 11.3 percentage points, in Poland – by 10.3 percentage points and in Hungary – by 8.8 percentage points. The lowest decrease (6.8 percentage points) was observed in the Czech Republic. Gemius research shows that in that country the share of page views performed by the MSIE web browsers group was the highest and it reached 64.6 percent in July 2008. 

Graph 1. The most popular groups of web browsers in selected countries of Central and Eastern Europe 
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Source: gemiusTraffic research, 22 July – 28 July 2008
During the analysed 12 months, web browsers from the Firefox group were developing dynamically. Numerous updates of 2.0 version and the launch of Firefox 3 in June 2008 had a great impact causing a significant increase in the number of page views generated through this kind of web browsers in the countries where the gemiusTraffic research is carried out. Between July 2007 and July 2008 the share of page views performed by different versions of this browser increased by 10.2 percentage points in Lithuania, by 9.6 percentage points in Poland, by 9.1 percentage points in Hungary, and last but not least, by nearly 6 percentage points in the Czech Republic and in Ukraine. In July 2008 the highest usage level of Firefox group web browsers was noted in Poland (40.5 percent). 

Graph 2. The popularity of Firefox web browsers in selected countries of Central and Eastern Europe 
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Source: gemiusTraffic research, 22 July – 28 July 2008
Opera browsers are the most popular amidst the Ukrainians. In July 2007 the percentage of page views registered by gemiusTraffic and generated through this browser group amounted to 15.3 percent. It grew steadily through subsequent months and reached 25.4 percent.

This is the only  spectacular upsurge in the usage level of the Opera group browsers. In the Czech Republic the share of page views performed through this browser grew only by 3 percentage points within the analysed 12 months. In Lithuania the increase reached 1 percentage point, and in Poland did not surpass 1 percentage point. In Hungary the percentage stayed nearly at the same level. 

More information on the popularity of web browsers, operating systems and search engines in the countries of Central and Eastern Europe can be obtained at the following web sites: Ranking.pl (results for Poland), Rankings.cz (results for the Czech Republic), Rankings.hu (results for Hungary), Ranking.lt (results for Latvia) and Ranking.com.ua (results for Ukraine). All data are updated on weekly basis. Internet users interested in receiving information directly to their e-mail boxes can subscribe to a Newsletter.

About the research – gemiusTraffic research supplies information on Internet users’ behaviour on the web sites and their usage of technical solutions. Data are gathered thanks to counting scripts inscribed into the web page code. Due to the research not only precise information about the popularity of operating systems, web browsers and search engines can be obtained but also about the place where the Internet user is.

Gemius SA dedicated to the Internet market research since its founding in 1999. By focusing the business on maximising credibility, quality and accuracy the company has been able to grow into the largest online market research agency in Central and Eastern Europe in less than 5 years. Gemius SA provides a wide range of Internet research products to brand name clients throughout Europe. Gemius yields data on Internet users' behaviour (gemiusTraffic), Internet audience profiles (gemiusProfile), or online advertising campaign effectiveness (gemiusEffect). Gemius' gemiusAudience research is the online advertising currency on many European markets, where by working with key joint-industry committees and other market players provides accurate, high-quality measurement of online audiences for media planners, buyers and sellers. 
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