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Press release

September 30, 2008

Gemius to research Ukrainian Internet market

Gemius currently developing its business activity on twenty markets has won a tender for measuring the Ukrainian Internet audience. From now on, Gemius will conduct the gemiusAudience study, and become the Internet currency in Ukraine. 
At the beginning of this year the Ukrainian Association of Internet Advertisement (UAIA) proclaimed a tender for research of the online audience in Ukraine. Among the companies which participated in the bidding were: GfK, TNS, Nielsen/NetRatings, COMCON, Gemius SA, and others. On 19 September 2008 UAIA officially announced its decision that Gemius SA is the winner of the online part of the measurement and Gfk will be responsible for delivering establishment survey.

“The main goal of the bidding was to form a complete portrait of Ukrainian Internet users presenting the number of real people visiting web sites, their socio-demographic characteristics, and the most interesting Internet behaviour patterns. In order to meet the needs of the Ukrainian Internet market, the gemiusAudience research realised by Gemius will provide information on trends concerning the web site usage, online services and traffic generated on the researched web pages,” – said Andriej Zablotski, Director of UAIA. 
“The Ukrainian online advertising market is yet in the early stages of development and its potential is not entirely used by advertisers,” – says Dmytro Lysiuk, Operations Director at Gemius Ukraine. – In 2007 the online advertising shares in total advertising budgets amounted to approximately 0.7%.  Last year the total Ukrainian Internet advertising market achieved revenue of $12 million. However, by the end of 2008 it is going to reach approximately $20 million and introducing one currency in the measurement of online media can stimulate this growth even more”.
“Founding the UAIA and the organisation of a tender for Internet audience measurement will speed up the development of the online market in this country in many ways: technological, creative, marketing, size, and transparency. So far the Internet was not taken seriously into account by the main advertisers in Ukraine. A new standard of online media planning, based on socio-demography will make the market more transparent for the biggest advertisers and encourage new players to join the Internet advertising market.” – adds Filip Pieczyński, International Operations Director at Gemius SA. 
Gemius Ukraine, a local member of the Gemius SA company has been operating in Ukraine since 2005, offering Internet audience measurement as well as ad serving solutions, Internet campaign performance measurement and quantitative research studies.

Gemius SA is a research company, the leader and precursor of Internet research studies in Central and Eastern Europe. It has been operating since 1999, starting from the Polish market. At the moment the company conducts online research in the following countries: Austria, Bosnia and Herzegovina, Bulgaria, Belarus, Croatia, the Czech Republic, Denmark, Estonia, Israel, Lithuania, Latvia, Hungary, Norway, Poland, Romania, Slovakia, Slovenia, UK, Russia and Ukraine. The company offers a wide range of complex research  concerning Internet users’ patterns of behaviour on web sites (gemiusTraffic), their socio-demographic profiles (gemiusProfile), the measurement of Internet advertising campaign efficiency (gemiusEffect), the emission of advertising campaigns (AdOcean) or single-shot questionnaire research (gemiusAdhoc). Furthermore, in cooperation with local Joint Industry Committees on most of the markets where it is present, Gemius carries out complex research on the usage of the Internet and online audience profiles (gemiusAudience).  
Ukrainian Association of Internet Advertisement (UAIA) was founded on 4 October, 2007  by the following companies: 

Information Agency "LigaBusinessInform" (www.liga.net); BigMir Internet (www.bigmir.net); META (www.meta.ua); Zolota Seredyna (www.oboz.ua); Group M; Initiative – ADV Group; MMS Communications Ukraine − Publicis Group Ukraine. 
The main goal of the Ukrainian Association of Internet Advertisement is to create the conditions for the effective development of the online advertisement market in Ukrainian segment of the Internet.
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