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Press release

3rd February 2009

Gemius UK becomes a member of IAB
In January 2009, IAB UK has officially announced the joining of the association’s list of members by Gemius UK.
Among the most vital tasks of the Internet Advertising Bureau (IAB) is the broadly defined education of the market in the area of online advertising potential. The IAB’s activities aim to inform about the growth of the interactive advertising marketplace, creating and presenting quality standards, and indicating effective solutions. The association’s goal is, among other things, to further marketers’ and brand mangers’ knowledge of the use of marketing on the internet through, for example, the presentation of interesting case studies. 
In December 2008, Gemius UK joined the group of 465 members of the IAB UK. “This membership is crucial for Gemius UK, because it proves our commitment to follow the online regulatory guidelines approved by the British online market” – comments Adriana Tailor, Operations Director at Gemius UK. “The IAB is one of the most renowned industry bodies in the UK, and acquiring membership gives us the possibility of being part of the industry initiatives and expressing our opinions and concerns towards online measurement” – says Tailor.
Among the members of the IAB UK one can find the leading media owners and agencies (creative, marketing and media agencies), as well as industry service suppliers: 
ad server providers, affiliate networks, behavioural targeting specialists, e-commerce, rich media vendors, trade associations, website designers and many more. Gemius joined the ranks of the organisation as an online research specialist company, extending the list on which there are already such players as: Dynamic Logic, Hitwise, Isobar, MetrixLab, WunderLoop etc. Since members of the IAB UK are organised into working groups of various kinds, reflecting the varied member base, a collective voice of internet users emerges, thus influencing the comprehensive development of the entire industry. The above mentioned working groups include, but are not limited to, the following councils: Ad Operations, Internet Advertising Sales Houses (IASH), Mobile Advertising and Video Advertising, Research, Social Media. 
Membership in the IAB UK is the third one for Gemius, which is already participating in the structures of IAB Hungary and IAB Romania. The company plans an intensification of cooperation with the committee in the very near future, both on the local and the European level. 
About Gemius UK 
Gemius is the largest full-service internet research agency in Central & Eastern Europe, and has spent the last 9 years expanding its business to provide clients with detailed knowledge about the internet and e-marketing strategies. 

Gemius provides comprehensive web analytics tools, which can also be used by the mobile platform web sites (gemiusTraffic); streaming video / radio files measurement (gemiusStream); application monitoring hot spots and clicks on the links and other clickable elements (gemiusHeatMap); third party ad serving systems for publishers, advertisers and media agencies (AdOcean and gemiusDirectEffect); and the studies on online campaigns’ impact on the advertised brand (gemiusBrandingEffect).

Gemius' gemiusAudience research is one of the most reputable online planning tools in the region. This research holds international recognition, and it is implemented across Europe as the internet planning currency. For this particular research, Gemius is working with key joint-industry committees and other market players to provide accurate, high-quality measurement of online audiences for media planners, buyers and sellers. gemiusAudience results are published on the following markets: Bosnia and Herzegovina, Bulgaria, Croatia, the Czech Republic, Denmark, Estonia, Lithuania, Latvia, Hungary, Poland, Russia, Slovakia, Slovenia, and the Ukraine.

The company’s clients cover many sectors, such as: education, the automotive industry, banking and insurance, telecommunications, online media (including AOL, Google, Canal+, Sanoma Magazines, Ringier AG) and FMCG companies (including Procter and Gamble, Nestlé, Unilever, Carlsberg, Tchibo and Gillette). Gemius focuses on high-quality, ethical research and adheres strictly to the codes of conduct developed by ESOMAR.

About the IAB

The Internet Advertising Bureau (IAB) is the trade association for online advertising. With 465 members, it's run for the leading media owners and agencies in the UK internet industry. Online is an exciting and fast-growing medium, and the occupation of the IAB is to work with members to ensure marketers can identify the best role for online, helping them engage their customers and build their brands. Through the dissemination of research and the organisation of regular events, the IAB aims to put online on the agenda of every marketer in the UK, acting as an authoritative and objective source for all internet advertising issues, whilst promoting industry-wide best practice.

For more information, please contact:

Adriana Taylor; adriana.taylor@gemius.com 
Phone: +44 (0)203 176 0338
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