
1

INTERNET USERS AND CHRISTMAS

gemiusAdHoc quantity research, November 23-25, 2004



2

Summary (1)

• Internet users, despite the fact that they are familiar with modern technologies, 
favor tradition, as far as the way of spending Christmas is concerned. 

• A many as 97.7% of them celebrate Christmas. During the Christmas Eve 
supper in their homes they share the holy wafer with members of their families, 
they serve traditional dishes, prepare gifts and place them under a Christmas 
tree. They also leave one additional plate on the table for the unexpected guest. 

• A great majority of the Internet users are going to spend this year Christmas Eve 
at home, and the two days of Christmas – either at home, or with their families. 
Over a half of them are not going to leave home at all in this time.

• 96.5% of the Internet users who are going to celebrate Christmas are also going 
to say some Christmas wishes to others. Despite the many modern technical 
possibilities, still the traditional ways of saying “Merry Christmas” continues to be 
the most popular ones: people do it in person, sending a postcard, or calling 
their relatives and friends.
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Summary (2)

• A majority of the Internet users who celebrate Christmas are going to have an 
artificial Christmas trees at home this year (63.5%). Every third person (32.6%) 
will have a real green tree. 

• Tradition dominates also as far as preparing the Christmas Eve supper is 
concerned. 87.3% of the Internet users declare that the dishes are prepared 
entirely at home. Christmas recipes are inherited by the Internet users mainly 
from some relatives (76.4% of the respondents who prepare the food at home). 

• Giving presents for Christmas is far more popular (88.1%) than preparing them 
for the St. Nicolas Day (67.1%).

• Christmas gifts are most frequently given to the respondents' parents, partners, 
sisters and brothers. The biggest number of people are going to buy presents in 
the last week before Christmas (32.4%) and they will think out what to buy 
themselves (87.1% of those who are going to purchase some gifts). 

• Over a half of those who are buying gifts have planned to spend on this less 
than 400 zlotys. 
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Summary (3)

• The Internet users will do the shopping in shopping centers (64% of those who 
are going to buy presents). Almost every tenth Internet user will buy gifts 
through Internet shops.

• Via the Internet the most frequently bought presents are gifts from the 
categories such as music (10%) and books (9.6%). Outside the Internet the 
most popular are: cosmetics (68.9%), clothes (58.3%), and toys (46.2%).

• The proportion of respondents planning to buy presents on the Internet who 
chose to pay by a money order, bank transfer, and a credit card is almost the 
same. Those who are going to buy presents outside the Internet are most likely 
to pay in cash. 
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About the research

• The study was conduced on servers grouped within the advertising network GRP 
Net. 

• The questionnaires were displayed randomly.
• The surveyed group constituted of Internet users at the age of at least 15 who 

filled the questionnaire till the very end    
• 3024 questionnaires were collected.
• The response rate (proportion between the number of the filled-in questionnaires 

versus the number of the displayed ones) was at the level of 2.3%.
• The data was weighted according to sex, age, education, and the size of a place 

of residence in order to make them representative for the entire Internet 
community in Poland (to the data from the Interbus TNS OBOP research from 
September 2004). 

• The main objective of the study was finding out what customs are celebrated by 
the users in Poland and how the Poles prepare for Christmas.
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Internet users and celebrating Christmas
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Internet users and celebrating Christmas

• The Internet users are very much attached to Christmas. As many as 97.7% of 
them celebrate it. 

• During the Christmas Eve supper in their homes they share the holy
wafer with members of their families (97.2% of those who celebrate 
Christmas), serve traditional dishes (92.2%), put presents under a 
Christmas tree (87.3%), and prepare an additional plate for the unexpected 
guest (83.7%).

• A great majority of the Internet users will spend the Christmas Eve at home with 
the family (80.3% of those who celebrate Christmas)

• The two remaining days of Christmas most typically will also be spent in the 
atmosphere of home and family – 62.1% of respondents who celebrate 
Christmas declare that they are going to visit their families, 53.7% will entertain 
relatives at their homes. 55.8% of the surveyed are going to stay at home on 
these days. 
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Do you celebrate Christmas? 

Source: gemiusAdHoc, November 2004

N=3024 (all respondents)

Ye s
97,7%

No
2,3%
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Which of the customs listed below are
present in your family?

Source: gemiusAdHoc, November 2004

N=2954 (respondents who celebrate
Christmas)
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How are you going to celebrate this year’s
Christmas Eve ?

Source: gemiusAdHoc, November 2004

N=2954 (respondents who celebrate
Christmas)
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How are you going to spend the Christmas
days (25th and 26th December)? 

Source: gemiusAdHoc, November 2004

N=2941 respondents who celebrate
Christmas and do not leave for 

organized holidays)
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Saying traditional ”Merry Christmas”
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Saying traditional ”Merry Christmas”

• 96.5% of the Internet users who celebrate Christmas are going to say Christmas 
wishes to their relatives.

• Despite great technical possibilities, the traditional way of saying Christmas 
wishes continues to be the most popular. 76.6% of the surveyed prefers to do it 
in person, 67.1% send Christmas cards, and 62.2% call their friends and 
relatives. New technical possibilities (SMS or e-mail) are used rather additionally 
– so far they have not replaced traditional ways of communication. 

• Older Internet users (over 45) more eagerly than the younger send Christmas 
cards and call their friends or relatives. The younger the user the more willingly 
he or she is likely to use modern technical possibilities. They send e-mails and 
sms messages (using both mobile phones and the Internet). At the same time, 
younger users more often than the older ones say traditional Christmas wishes 
in person.
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Do you plan to say wishes this year?

Source: gemiusAdHoc, November 2004

N=2953 respondents who celebrate
Christmas)

Yes
96,5%

No
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I do not know/It is difficult 
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2,4%
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In what way are you going to say/send
Christmas wishes?

Source: gemiusAdHoc, November 2004

N=2850 (respondents who celebrate
Christmas and are going to say

wishes)
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Preparing for Christmas
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Preparing for Christmas

• In the Internet users’ homes there will be mainly artificial Christmas trees -
63.5% of those who celebrate Christmas declared so. Every third user will have 
a real green tree (32.6%).

• Which is interesting, a great number of the surveyed declares that they buy 
decorations for the Christmas tree every year. (37.2% of those who celebrate 
Christmas). However, the amount of money that they plan to spend is not high 
this year – 31.7% of the users will spend less than 100 zlotys on them and 15% 
are going to spend 100-200 zlotys.

• Tradition dominates also as far as the way of preparing the Christmas Eve’s 
supper is concerned. 87.3% of the Internet users who celebrate Christmas say 
that the dishes will be prepared in their homes. In 11.4% of households some 
half-made products are going to be used. Only 0.3% of respondents admit to 
buying ready-made dishes.

• Christmas recipes are most often inherited from relatives (76.4% of the 
surveyed who prepare dishes at home). As few as 9.3% of the surveyed use 
cookbooks, and even less cooking magazines, or recipes found on the Internet. 

• There are great differences as regards expenses connected with buying food for 
Christmas, still over a half of the respondents say that they are not going to 
spend more than 500 zlotys.
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Is there going to be Christmas tree at your
home? 

Source: gemiusAdHoc, November 2004

N=2953 (respondents who celebrate
Christmas)
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How often do you buy decorations for the
Christmas tree?

Source: gemiusAdHoc, November 2004

N=2953 (respondents who celebrate
Christmas)
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How much are you going to spend on the
Christmas tree and decorations?

Source: gemiusAdHoc, November 2004

N=2953 (respondents who celebrate
Christmas)
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How are the Christmas dishes prepared in
your home? 

Source: gemiusAdHoc, November 2004

N=2953 (respondents who celebrate
Christmas)
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Where do you get Christmas recipes from?

Source: gemiusAdHoc, November 2004

N=2915 (respondents who celebrate
Christmas and said that they prepare
dishes at home in a traditional way)
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How much are you going to spend on 
Christmas food?

Source: gemiusAdHoc, November 2004

N=2953 (respondents who celebrate
Christmas)
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Buying presents
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Buying presents (1)

• Giving presents at Christmas is more popular among the Internet users (88.1%) 
than preparing them for the St. Nicolas Day, on 6th December (67.1%).

• Christmas presents are most often given to parents, (75.4% declarations among 
the surveyed who will buy presents), partners: wives and husbands (40.3%), 
girlfriends and boyfriends (30.5%), and brothers and sisters (52%).

• Only 8.1% of respondents are going to buy presents starting in November. The 
biggest group will do the shopping in the last week before Christmas (32.4%).

• Internet users do not want to admit that something influences their choices 
regarding buying presents. 87.1% of those who are going to buy presents say 
that they think out themselves what to buy.

• Over a half of those who are going to buy presents has decided to spare less 
than 400 zlotys. 
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Buying presents (2)

• A majority of the Internet users are going to do Christmas shopping in big 
shopping centers (64% of those who are going  to buy gifts). Almost every tenth 
respondent is going to buy in an Internet shop (9.8%). And 7.9% through an 
Internet auction.

• Gifts bought on the Internet most often belong to the following categories: music 
(10% of those who are going to buy presents), and books (9.6%). Outside the 
Internet the most popular gifts are cosmetics (68.9%), clothes (58.3%) and toys 
(46.2%).

• There is no clearly dominant way of paying among the surveyed who are going 
to buy presents on the Internet. They choose the following:
– Money order (28.5%)
– Money transfer (24.8%)
– Credit card (24.1%)

• Outside the Internet the surveyed are going to pay mainly in cash (73.1%).
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Are you going to buy presents for Christmas 
or the St. Nicolas Day (6th December)?

Source: gemiusAdHoc, November 2004
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Who are you going to give presents to? 

Source: gemiusAdHoc, November 2004

N=2602 (respondents who celebrate 
Christmas and declared that they are

going to buy presents)
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When are you going to buy presents?

Source: gemiusAdHoc, November 2004

N=2602 (respondents who celebrate 
Christmas and declared that they are

going to buy presents)
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Where do you get ideas from?

Source: gemiusAdHoc, November 2004

N=2602 (respondents who celebrate 
Christmas and declared that they are

going to buy presents)
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How much are you going to spend on 
Christmas presents?

Source: gemiusAdHoc, November 2004

N=2602 (respondents who celebrate 
Christmas and declared that they are

going to buy presents)
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Where are you going to buy presents? 

Source: gemiusAdHoc, November 2004

N=2602 (respondents who celebrate 
Christmas and declared that they are

going to buy presents)
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Categories from which you are going to buy
presents

Source: gemiusAdHoc, November 2004

N=2602 (respondents who celebrate 
Christmas and declared that they are

going to buy presents)
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How are you going to pay

Source: gemiusAdHoc, November 2004

N=601 (respondents who celebrate 
Christmas and declared that they
are going to buy presents from

certain categories on the Internet)
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Socio-demographic data
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Sex

Source: gemiusAdHoc, November 2004

N=3024 (all respondents)

Woman 
46,0%

Man
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Age

Source: gemiusAdHoc, November 2004

N=3024 (all respondents)
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17%

Age over 45 
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Education

Source: gemiusAdHoc, November 2004

N=3024 (all respondents)
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Professional status

Source: gemiusAdHoc, November 2004

N=3024 (all respondents)
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Size of the place of residence

Source: gemiusAdHoc, November 2004

N=3024 (all respondents)
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Monthly net income of your household

Source: gemiusAdHoc, November 2004

N=3024 (all respondents)
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